


o \Jebyonleass Do Someblig {or
. Sociol groe §ﬁ§:$wm
W p Fom P,
Conamoniby Davohapenant- o o't w\g,,
@\)@u(\ﬂg_ﬁf\g
AN wordw

2. \row \@M 3 0w Mg st onapluing

QQSSOW"

L 8\/<,L\\l fb‘\\m/ Eo\ch()o!z W socal i con fwyd‘\
maet A peo o, 90% a\ills do aped v &Q)_q
cihmart no Randol wWesks @ pove gw&b&&

= Yow A We wodth Qw()b« ot Glulle Wi
\D@,OS?’)én‘% Q_p@\o. Q0 5o\

> Wow on wer. WP o o\\(l@(g@\—bf
Rric pon ov&m\»‘so}vm?

= Do \Amwrﬁgu oxkhde die. Yo
sk g Mt 000 0 sy ove M
N2 L0 s\u‘\\s?



—Qw\d Sonating tweomangl Yo do 0kes cokireanant
= HOJ\BX_QF 8\»‘\1’&\5\0 o\f\/\gc_o(\l-@c\-s
— not or\\/( @beﬂss[oz\aL dulls Lot odso feom Wobbies gl

oy 2

~Coival Whs: Losed on Sossi

S0l b Qfom Woling Yo rekicemad Lile

ak}\(\\k ba)wo @W?nﬁagcgog\‘ws; Seckor ) ond
C}hw@\&@ fr@&@ﬂk

> coneon dohpeen  oodk L&e siulls ond
convest Ham o Lol secker

= vy o Qlulls

= ka { {'@ ’\\4“90\6'\"3‘0/\
—> !\U:SSO@)(‘?ZE Cor Qazejux)n"ri

o e we) ,
A team o] consdfants | wler diaiplinont, | intersge

\‘(\ (od D\ i daarn.

w&& ';)QJ} 3@1&& to @ro(;;ﬁiomaks who wart {9
teomshon inko velonleomg wordk , wlo 24 WO\&
QSQ S)Y\JCJ/\ ' deetr W

- Proacomme. ok olnolk un 20¢ ond ladpr
Lo chwdoe s P f



SQOSC)MN% s opgo froaities | nudu
@&cow&‘ g@\pm&se%m‘rs, o, +c.

= 8O

= Q@U)S N 0\dw @.@o‘)\ﬂ/
Doy S

Skill development

DEAL Torino Q
o Sulsae | Gmetke |y
sogemert hardsils e hallnge Swipe
@O asonsls L o for skills
el el 7
e prjecs s
sl building b e
i Gt events me e
Skill Assessment  [EEE—. = _ -
e,
| emgiar| | M
T et mens
Confidence Whatisyou
raising legacy?
5" (Digital
b post-its)

Community development

inplamentson
forconmuey  communites
Sy
Tesmbiing
s for
e Volunteering
L tryouts
prjecs

Platforms
(matching, funding)

Communty
Funding of
platform  eminded

companies
NGOmaE g
pacewth v
demands. """"K: —

Networking

Lsting

Alumni e

Internal/external analysis

Matching
plattform

o
Networking

hamnatdo
wenecar

Firm's ocal
stakeholder
anayisis

‘Community
needs

anaylsis
Include
inQM of
company

Testimonies and
o
e
anoun | | gt
— Pproject
Party:NGO  people.
Ppeople and ——
e
Seime

J

meetings
from people.
»(luym):l ‘Award for
T Vet
Internal local e
oty | S
P
funding

o

lovee davelopmont
w Y«Lé( Swall dﬁum oot

Digital tools
ePlattform  onine course il
Scoectng g Mt
topics/areas n Lunch il
for help S— e Intern)
Digital Vralresiyy Lol
ne 3 > preg R
B | | e || o |
—
stories. roject manghad)
g temea  Dguisony
.
Goupame o -
forsocal || CORI e
e o

Companies advantages

Retirement
incentives



] (B
uoneAouu|/AyjeulsiiQ 4o [9A7]

U3iH |EWJION

e (pisino. ow SJUIND (a1doad Sunok
= W) osje) esian B pue siaBe IS
! ol kil {3 nog Buiping Sl MON <
s|is uado wea sapjo< ued 1eym, ey auuo
se spafoid ..n.n.......uu.m Buiieys siipis -[I4S Suuoian
8307 — —
— ueak
iy usea) nok n_a_w_n.
IS J0. MM < dwRdeuew
S||1s 104 SaARUAdU| 1003 Sujused) SIS
adims wBWRINY Suoay \Am =) m
—_— — —
o SIMSYOS R
(s spaloud jexo| $30p B0UM SIS paey
MaU e used)) 10 (s19e)pos) $9as 03 siapomory PN SiIBiS
a8uajjeyd ayy suoned ase payauuo) Apwiej woy :ndu) P s
el dweg siae Janis.
[RUOWENTH S9I0¥S djay 40
siafe paau saueduiod Vi waopeid  wwwun YRR coinss seasessador
susasoon | opseuwouw. | SBEOR | popupuay | uuopierd I PEL T o wiomon  sadedswau  Sumalo>c
10§ WA wuoped Yum adej n Suiynepn 10 uonewasalg < Suipuny  painasspainas 251103 3UIUO s wiome|da
SuppiomaN SUPIOWBN e QDN . 3 ‘Dojoid udvin 21 lexsia
prsiy 0N Junwwo) ]

HMIA

Ajigisead

O ouuol v3a



—egre onk goocudsawg, i o
Lo %@J\L wccoak( Ao 30 ot @@a;é\o@ W
SQ%(\S%@% Lohogen Componies oA Louiak
r/ O

QMOLWB

“olauna @ro faMme_

%e\m\ ot doe LS

@ﬁo&ﬁ d\ﬁocka)\ compo nnls

- R L5, \oo\ o)f nye\—'r Lok ond Sea
eon el etongs o ‘@"Q on e\r\ou_,

(éOdw‘o:\ Qouds /OJJQ/& &Y\ /Pro%\,o, (oS )

=alls oo adhon cwoese L yes | ko o \o

=\ s 4o hone | ‘b\,d( "Q&szm\)n‘o%(\
s co\bore, Mo ave gsoshdinaks \(W
{Ans Yoo (

= ek Lo o sert wrelok Yevr
- e 3’\*06\'0/\( g\) achNon box D dM’OSQ— Auerechon

@g\a : ‘o wole wlormodion mese C(\*b/QS%
= u&ﬁﬂ; &&or\( (fassel 2) = phat nexd-? R



= Slones bdad WEOs o sz} Paope o Huale
doovt & = shav\ade ek caorves

= 0N oI WLU'-OlL%\ALS)rOt\Z&(gZ\Q/
locodon

-=7d,40@£a. «.LU\C&L &5\00(‘ o«_c,corc\.x\\g ~\.@ Q@k?)ory

Lsecven  Usken Yo Sjv@f\( lor  Weoelsal \ale
9. RO \\ate S wWhad \ﬂov CON O\o Ao gof\egc-\-

m%w ok bt Whie bslcm Yo &%e]ﬂ
(Q)OJ«@- \o &d!; A3 o 8\«».\\
wesk )D(“\Q-— (\I\OMZ}/ sl 9
= S \ {3 PO\/L\L wide Seshs Ynbed ooon
- o Stery Lolueod \\Q,@s wouds | HDI/O con \
Cornvee “\)V*Q-«%‘\'O7

o e—————— e

Shak /%C‘U\‘wrﬁ/ >

\ﬁ Shomnals \V T Sl akoot
ekl VG0
Oolle of orf)&fvsa%of\c@ C mg

0\\)“> o okl peade e H& o é\u\s



=

>

Shak \/ % o\

Sl —&F e cove
S L
\ﬁ swhocnabs \<\~7 = o/
e %\\;)dlx& Ve o
Q\d{o\ o
osses own slulls o €<— - Lad ot voce
) - (et e Yeom
WL&NE)S ¥O \)60 . C_O\Jsd'\ our Q)\I(U\\‘g
. What Ao\ ore_
oo oShwlly oinsy

- Qale @rba,\mﬁw‘om u\g)au\s{/ S-b wio od
6& &@‘Auzf

o ol Momsdves Yo s\wilar cnberee ond %)&
a dos
" oo do oy bk D/55 ey sabd?



~ W\ok 0 W Qo

- \N\(JO\O(’

“\o\mt

0VC (’<S

Framework

Why
What are the key

issues/message you
want to get across?

Content

Creating Stories

What

What are the things
that need to be
done/must be
changed?

Who needs to be involved to make this

Who
@
(3l happen?
c
3
-
<
3
<

Structure

What is the framework for the story?
& o or
g Theseting | e ries/potential
o problem Impact
(2]

Design

Characters

Who or what are the key
characters?

resolution/s

How

What are the
activities that mu
be done for the
change to happen?

Learning

(‘\é M{\)\\)(L lodl,. (_L&AQ/ wifle

—
=
«%ul’B

What if.....
What will the future
be like we do this?

What would happen if
there is no change?

What are the main lessons that you hope

will be learnt?

How does this vary for different learners?

Sense of urgency

Why should the "audience (Teachers/

parents/ grandparents)"
choice to support the

change/suggested solution - a
What are the factors that will when.... now?

allow the audience to empathize

with the characters?

Testing/getting feedback

Delivery plan

What is the sequence of people,
places and events to tell the
story for the audience?

What are the relevant formats for the visual content? Who should be included in the testing of the story?

How will you get feedback on its use/value?

Are there cultural, organisational, or personal expectations from the audience?

Tell
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